


Course Outline: Stories we Tell
DEPARTMENT OF Communication & media studies
Note for students: This short course outline is provided for planning purposes only. Course information is tentative and subject to change; the final course syllabus will be available by the first day of classes.
Course Code
AP/CMDS 1435 3.0 Stories we Tell: Mediating Identity
Course Description
In this course, we examine how mediated storytelling shapes individual and collective identities. Together, we learn about the relationship between media representation and identity formation, paying close attention to the power dynamics involved in who gets to tell stories—and whose stories are told. Through critical reflection on case studies and creative processes, students engage with theories of representation, identity and media power. We draw on feminist, antiracist, queer, diasporic, and Indigenous perspectives to understand mediated storytelling as a tool for resistance, transformation, and cultural expression. This course is propelled by the following questions:
· What is a story? How do stories function as communicative and mediated forms that shape meaning, persuasion, and shared understanding across different contexts, audiences, and platforms?
· How do stories circulate through media to construct, negotiate, and contest identity in ways that are shaped by audience interpretation and cultural context?
· How is identity performed and policed in media to perpetuate and/or challenge dominant representations of individuals and communities?
· How have individuals and communities adopted media technologies and genres to tell their own stories, resist misrepresentation, and reclaim narrative power? 
· What ethical questions arise in the act of storytelling, especially when representing other or marginalized experiences?
Course Delivery
LECT
2-hour Lecture and 1-hour tutorial.
Students will use tutorials to workshop assignments
Course Materials 
All materials for this course are open access and/or available via York University Libraries. Each week will include an assigned academic journal article supplemented by videos and podcasts.
Students are required to pay for printing of a scientific poster at a cost of between $10 and $30.
Tentative Grade Breakdown and Deadlines 
The course offers students creative and fun ways to engage with course concepts. 
	Assessment
	Weight
	Mode
	Tentative Deadline

	Course Engagement
	5%
	Self-assessment survey
	Week 12

	Personal Storytelling Project (options: academic essay or digital scrapbook)
	30%
	Take-home assignment with some process work completed in tutorials
	Week 5

	Power & Identity Poster
	30%
	Take-home project with some process work completed in tutorials. Submitted digitally and installed in a campus poster display.
	Week 10

	Final Exam
	35%
	In-person exam that asks you to reflect on what you’ve learned using key concepts from the course.
	Exam Period

	
	100%
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